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86% of Adults Get News from Their Phones



New rules and requirements

Reporters and the public are now

videographers and tweeters

Public Relations must do the same

Today’s news is 24/7 



Reporters and

Social Media

Reporter

retweeted

ABC7

Tweeted

Covered by ABC7



#RestoreLGDF:
•Integrated Communications Plan

•Coalition Building

•Messaging

•Traditional Media

•Social Media





Results

No further 
cuts to LGDF 
dollars

Opportunity 
to build on 
momentum

Harder to cut 
LGDF in the 
future

Talks to 
restore LGDF 
underway



Identify Storylines

• Positive Reflection of the Village, government or individuals

• Events, new policy initiatives, human interest, etc.

• Negative Impact

• Getting ahead of the story

• Telling your side, providing a solution



You get the phone call



Need a Response by EOD!

Name, outlet?

Telephone number/email?

Nature of your story?

Determine deadline?

Needs – interview, photo, visit?



“We are gathering more 

information and will be back to 

you in one hour…”

Acknowledge facts

Keep your word

The Daily Herald is holding on Line 1!



Reporters Will Ask About Conveying Information

•On the record

•Off the record

•Not for attribution

•Deep background

•No comment



Create Key Messages

•Get all the facts

•Answer high-level questions

•Determine possible negatives

• Identify and develop primary focus points

• Identify supportive third parties

•Write a press release



Media Guidelines

• Initial off the record discussion – I’ll get more information

• It’s important to you – we take these allegations seriously

• Find out what they’re looking for – you want all the info you need

• Determine the messenger – Mayor, Police Chief, Village Manager, etc.

• Written statement or Interview? – less can be more



Avoid the pressure 

to give more

Tools for 

delivering 

the message

• Stick to your message

• Update responses w/ more info

• Think before answering

• Demonstrate passion



• Bridging 

• Flagging

Message Delivery



Bridging

• Transitions, transitions, transitions

• Use as foundation to add to info 

that has been provided

• Helps you stay on message



“And in addition…”

“What you should know…”

“The important thing is…”

“What I can tell you is…”

Bridging



“It boils down to these things…”

“The most important fact is…”

“Here are the main issues…”

“Let me make one thing perfectly 

clear…”

Flagging
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